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Symonenko Svitlana. Virtual
communities as effective means of
foreign language learning: foreign
experience.
The paper describes foreign experience
in development of virtual communities,
including virtual learning communities.
Numerous definitions of virtual
communities of foreign scholars are
cited. Different classifications of virtual
communities are presented. Differences
between virtual communities and social
networking sites are described.
Essential aspects of effective virtual
community functioning and their
advantages in learning are given.
Examples of popular virtual foreign
language learning communities are
given.
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